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) Thiz Presentation haz been prepared E:uy Cu:unaﬁ S p .55. ﬂhe "C Dmpan\y‘j SIII|E|':." fl:ur Lss t:q,-' \,-'c:u atthe pres:entatlu:un tu:u Istrtutlu:unal Investu:urs (.June EDEI?') "F'res:entatlu:un means this document,
any oral presentation. The guestion and answer session and any witten or oral miaten sl discuszed or distnbuted dukng the "Roadshow presentation”.
1 The Prezentation indudes matedaligides which provide information on Conaf and the group which it heads. Save where othersdse indicated, the Company isthe source of the cortent of thiz
P rezentation. and no representation of warranty, express or implied, ismade asto, and no reliance should be placed on| the faitness, accuracy, completeness or correctness of the information
or opinions contained herein. The information ==t out herein may be subjed to updating, resision, verification and amendment and such information may change materally. The Company iz
under no obligation to update or keep current the information contained in this document or in the pressntstion to which it relates and any opinions expressed in them is subjed to change
withiout notice. Mone of the Company shall have any liahility swhat zoeser (in negligence or otherwze] for any lozs whatzoever ansing from any use ofthis document or itz cortents, of otherwize
arizing in connecdtion with this pressntation.
Mo reliance may be placed for any puposes whatzoewver on the information contained in thiz P resentation or on itz completeness, accuracy o faimess. Care has been taken to ensure that the
facts stated in this presentation are accurste and that the opinions expresssd are fair and reasonable. Howewver, no representation or warranty, express ar implied, is made or given, by or on
behalf ofthe Company, astothe accuracy, completeness or faimess ofthe information or opinions contained inthis presentation or any other maten al dizoussed at the presentation. Mone of the
Company, nor any othier person accepts any liahility swhatzoever for any loss howsoever arising from any use of this P resentation or its contents or otherwss arising in connection therewith.
1 Thiz prezentation iz an advettizement and does not constitute or form part of, and should not be congmned as, any offer for sale or subscrption of, or solicitation of any offer to buy or
subscribe for, any securities of the Company nor should it or any part of it form the basis of, or be relied on in connection with, any contradt or commitment whatsoever, Aoy such offer,
subacription ar zolicitation will be made by means of a prospedus to be izsued by the Company in due course in connedion with the Offering  and any ded=ion to purchasze or subscribe for
securties in connection with the Offering: should be made solely onthe basis of the information contained in such prospedus. This pressntation does not constitute a recommendation regarding
the securities of the Company.
) Thiz prezentation iz for distribution in ltaly only to persons who qualify sz profezsional investors (apersston quaificath pursuant to aricle 31, paragraph 2 of CONS0B Regulstion no. 11522 of
1=tduly 1993, a3 am ended MCONZ0B Regulstion™), sith the exception of. (i) individual = Cpersone faiche] who demonstrate cetain professional requirem ents provided by aide 31, paragraph 2
of CONS0B Regulation, for persons who exercize administrative, managerial or supersisor: functions at a registered dealing firm {sockets o intemediz zione mobilizrel (i) azsst managem ert
companies authoized to manage invesiment portfolios in accordance with mandates given by investors on a dizciminatory dient-by-dient baziz; and i) fidudary companies managing portiolio
investments regulated by aticle B0, paragraph 4, of decree no. 415 of 236 July 1998 and in accordance with applicable Halian laws and regulations provided therein (societa feuciane) T hiz
presentation is not addreszed to any member of the general public in Haly. In no droumstances should this presentation, or any information relating to this document, circulste among,or be
distributed in ltaly to, indivduals or entities falling outzide the definition of professional investors as defined above. This pressntation and the information contained hersin are not an offer of
zecurities for sale in the United States and are not for publication or distibution to persons in the United States (eithin the meaning of Regulation = under the United States Securities Aot of
1933, a=s amended (the Securities Act. The sscunties proposed to be offered in the Com pany have not been and will not be registered under the Securities &3 and may not be-offered or sold
inthe United States except pursuant to an exemption from, or transadion not aubject to, the registration requirementz of the Secudties Act
) Thiz presentation iz being communicated inthe United Kingdom only to persons who hawve professional experience in matters relating to investments falling within- Adide 1975 of the Firancial
Services and Makets Act 2000 (Financial Promotion) Order 2005 ithe Order] and to persons to swhom it may otherwize be lawful o communicate it to fall such persons being referred to as
relevant persons]. This presentation iz only direded st relevant persons and any investment or investment adivity o which the presertation relates iz only available to relevart persons or will be
engaged in only swith relesant peraons. Solictations resulting from this presentation will only be rezponded to if the person concerned iz a relevant person. Other persons should not rely or acdt
upon this presentation or any of its contents.
) The infonmation in this presentation iz given in confidence and may not be reproduced or redigtributed to any other persons. The recipients of thiz presentation should not base any behadorin
relation to qualifing investments or relevant products (as defined in the Financial Servces and Markets &a 20000 (FSMA) and the Code of Market Conduct made pursuant to FSMA) which
would amount to market abuse for the purpozes of FShA onthe information in this presentation until ater the information haz been made generally available. Mor should the redpient uze the
information in this presentation in any way which would congitute "market abuss".
) Cettain information in thiz presentation, m ay incude “foraeard-looking Aatements”. These statements, which contain the words "anticipate”, "believe", intend”, "estimate”, "expedt” and wornds of
similar meaning, refled the Directors' beliefs and expedations and are subject to risks and uncertainties that may cause adual results to differ materally. Thess fsks and uncertairties indude,
among ather facors, sscuring necessary governm ental and ather approvals, changing business or ather mark et conditions and the prospeds for growdh anticipated by the m anagemert of the
Company. These other factors could adversely affed the outcome and financial effects of the plans and everts described herein. &= a result, you are cautioned not to place undue reliance on
zuch forwarddooking fatements. The Company disdaims any obligation to update itz siew of such rizks and uncedainties or to publicly announce the result of any resisions to the forward-
looking statemerts made herein, except where it would be required to do so under applicable law
) By attending the mesting whers this presentation iz made, you agree to be bound by the following limitations .
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Prestit

Shareholder Structure

Shareholder Structure and Stock Performance
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Conafi Prestito
Investment Case
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_ The consumer credit market in ltaky, and its CQAS/0OP segment, has shown
High Growth significant growth during the 2000-2006 period (31%CAGR)
Business o In the first half-year 2007 the CQS segment corfirms 19.2% growth compared
to TH2006 (source: Assofin]

- i o

- T o e DR e
i The credit risk is significantly reduced by

Low Risk Business (1) employer/social security provider invalverment (i) employment termination
indermnity |, (iil) insurance and (iv) fragmentation of clients / amounts financed
k. AR g
. : s Arficulated process with the involverment of various players and the reqguirement
High Entry Barriers of high process know-how
o e By
VYertically Integrated o werically integrated business model due to: () an intemal sales network with 3
Business Model wiell known brand (Prestito); (i) in-house management of the entire cycle

- el A

3 B Gl i : : B
_ Historical presence inthe sector (since 1988)
. Conafi management has several years of experience in the sector and in-depth

Magﬁi":: knowledge of the CQS/DP market

o Conafiis a leading player with an inrdepth knowledge of every stage of the

L JU CLIS process (articulated process) 5
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Prestit Consumer Credit Market in ltaly

o In 2006, the total Ioans in consumer credit market amounted to €62.8 Bn, with 3 11.9% growth versus
the previous year — source Assofin. Such growth is confirmed in 1R2007 as loans written amounted o € 31
bn (+11.9% w3 1H2006) — source Assofin.

. In 1THZ2007, the Salary guaranteed loans segment was hearly 6.4% of the Kaliah consumer credit
market (+19.2% 5 1HZ006) — source Assofin.

s The consumer credit market in ltaly is recent and expanding: the consumer credit / GDP ratio is 4.5%
in ltaly, compared to 7% in Spain, 8% in France, 11% in Germany and 16% in Great Britain

italian consumer credit market:
1H2007 husiness Sub-segment

Salary Revohving
guaranteed 1.7%

loans
Credit 6.4
Cards
14.0 %

Pos
financing
46.9%
Personal

Loans
31.0%

S0 AL aTlh
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' Prestf[o Salary Guaranteed Loans Market: highest growth segment

'r-ln'!ﬁl-l'\-lﬂ

06 period
o Loansissued by the financing companies went from € 783 Mn (2000) to €38 Bn in 2006 — souUrce Assofin

o adlary guaranteed loans written amounted to € 1.97 Bn in TH2007 - source Assofin

italian salary guaranteed loans market :

italian salary guaramteed loans market (€ Mn) Values & number of operations 1H2007

4000 -

TOTAL FINAHCING
bt L iH =ar -1 - N -] [R5
A e B ]
anoo. - Fersond loans 0GOS 271 2% 249
2500 - [ LAGRLO-08 +3“"’*”" Pos finandng 14543 744 4507 S
2000 - Revoluing 373 705 s b
1300 - Credt cads 4443 540 14.37% AT
10004 Salary guarantesd [onas .87z va0 G 4% 10,2%
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- Presuto CQS/DP/CQP Evolution

11

POTENTIAL CLIENTS

+ 16 million
(pensioners)
= 35 millien

+ 15 million
(emplovees in private companies,
including temporaty workers)
= 19 million
4 millien
(Public Administration employees)
[ Market until 2004 | | Market today
0 Market under the 180/1850 1 The new 3072005 allows loans to be issued to employees in private
Lz companies including termporansworkers and contract workers as

well a5 to pensioners

sonnce Uelove Flhaszrk Bige
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PT‘E‘,SUL’{O Positioning: leading independent and integrated player

Prestito cunflrms |t5elf a5 the Ieadlng mdependent pla'yer in the se-:tur mtegrated through all the
phases of the value chain

L The Group's main competitors are specialized companies, banks and intermediaries belonging to banking
groups based mainky in Italky

0 Inrecentyears, new operators entered the market, most of which are specialized private operators that
hiad evolved from financial agents into intermediaries

Mapiat share
Institutions//Companies %) gfsaloy puorameed lans
T b AE R TATT
Fteszios 230%
Gruppo Meos 13 0%
Gruppo Deha 12 0%
Conafi 0.5%
Fineco Bank 535
Gruppo BHL 7.4%
Prestinuowa 5,0%
Santander Corsumer Bank 530
Fiditalia 42%
Gruppo Linea 4,2%
Oz ato 24%
Agos 7,05
GE Capital Servizi Finanzian 11%
Deut=che Bank- Prestitempo 1.0%
Conzel 3%
Compass 2.2%
BB Finanzia 0%
hecofin 0,0%
TOTALI QA
SOnze AE Tl
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KPTE;ST_Y\'_O High growth driven by product mix

Loans with payiment
delegation (DP)

Pension guaranteed loans
(COP)

Salary guaranteed loans
{COS)
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{COS)

O

Salary guaranteed loans

Pension guaranteed loans
(COP)

amourt [ELR k]

Gros=s

FLIE

15104

LIS

04

IH 2007 in strong growth

Loans with payiment
delegation (DP)

Mo, Of loans [1D00]

168.8
80,2
[10.727]
[4.2E5]
IH2006 [consalidated data on like for like IH2007

conscdidation area]

Gronn amount[Mn) == No. afloani

Breakdown Gross Amount 1H2007

Direct=alary and penskan

Loans with deducthns placed by third
payment parties
Percanal mans plaoed by dekgatian
third partkes 5., 1. 1%
15, 0%

Loanswhh repaymentthraugh direct

salary and penskan deductlons
TR, 5%,
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KPTEST_]L‘\'_O Sales Network

; : ~~_ Conafi,

[’L,Preatlté J )
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EXTERNAL SALES INTERNAL SALES
NETWORK NETWORK
| 3General ] ITALIFIN
MEIFIEJQEFS =
Prestitl)
B Asslstants I
L 355 active representatives,
with national coverage [ 1 Manager ]
L Banks

zall Center & Back
Cffice (Torino

O 21 single-mandate agents and
8 employees

16
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'*-PI'E.‘;StltO Loan Issue Procedure

_ Loans are issued on Conafi’s name

{ Direct } 0 Conafi uses its mwn funds or credit lines granted by financial institutions

o Conafi currently sells the loan with or without recourse to the same institutions
that grant the credit lines at a pre-established interest rate

_ Loans are issued in the name of and on behalf of financial institutions

. Conafi has signed agreements with three financial institutions that enable it to
Indirect use credit lines

o These plafonds represent the maximum amount available for Conafi to issue
to clients in the name of and on behalf of the loan holder

17
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\ Prestlto Complex business cycle with high entry barriers

_  The management of activity is somehow complex dug to;
(a) the large number of parties invalsed; (h) the structure of the operating process

"1

Client Acquisition [

Banks }

Credit Assessment

Contract

~Conafi
Insurance l P T E‘,Stlto

Employer Acceptance

i ' 1 Employer ! Social : Employee | Insurance
L Esuirem { Security Institute 1 [ Pensioner J [ Companies }

Repayment Management




“Conafi .
Prestlto Upfront fee business model

_ Breakdown of the total amount to be repaid by the client™ (Gross Amount)

100°% -

90% - m = Conafi’'s upfront commissons
80% Interest (collacted along the
70, - m duration of the loan )

60% - = 7 | Insurance

a0t -

40% -

0%, - s o I:;;.!‘t;trmunt to the

20%

10% -

0% -

Gross Amount
[ CONAFI PRESTITO RECENVES UPFRONT COMMISIONS FOR THE ACTMTY CARRIED OUT J

=) Thiz calen o, or exe MpIMCItor pUpos e ohy, b bared on the 3w mEge of the prodack (COS, COM otk red by e Compary fom 010 U7 to I0DEAIM
he -
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IxPrE,StltO Intermediation Margin

Intermediation margin is almost exclusively determined by net commissions
_ Margin increased in 2006, recording a 17% growth versus 2005
. Thefirst B months 2007 figures confirm the positive growth trend (+60% versus the first B monts

2006 FF)
17.972
15.391 14.509
=
=
= 9.047
=
= i
B
=
k]
E .
E
. 205 consolidated data 2006 (consolidated data 6m'06 (consolidated tm'07¥
on like for like on like for like data on like for like
T consolid aion areaj consolid ation area) consolidation area )
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IxPrE,Stlto Operating Profit

_ Operating profit records an increase of + 1 2006 (PF) versus 2005 (PF)

s Thefirst B months 2007 operating profit shows an increase of + 76% versus [H2006 (FF)

- 6.734

4.974

6.488

3.687

Operating resukt
(€ “000)

205 (consolidated data 2006 (consolidated data 6m'06 (consolid ated iT1101F
on like for like on like for like dataon likefor like
ki g consolidation area) consolid ation anea) consolidation area)
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(Prestit) Net Profit

_ Met Profit records an increase of +51% in 2006 versus 2005

_ Inthefirst B months 2007 net profit increased significanthy of 50% wversus 1HZ006, consolidated

data on like for consolidation area

+5104
- 4,338

2.871

3.829

2.561

Net Profit
(€ “000)

2005 {consolidated 2006 {consolidated data EIFL"T o

data on like for like on like for like {“““Sﬂ: f,' 5 I_k““'

consolidation area) consolidation area) £ e von L e
consolidation area)

L
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Balance Sheet
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(Prestit)

_ Loans maﬂageafﬁy'{:uﬂ'a;fjfare nnt':al:;cuunteﬁ'l:ln its balance sheet
_ Positive MNet Financial Position amounting to €71 .0 m at 30/06/2007

91.785

Equity
(€ ‘000)

10.797

6m‘07

"
2006

i Share Capital as atthe 11/0972007 1s 11,160,000 £ (share capital as at 311272006 was

7,200,000 €)

25
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(Prestit Why going Public

Conafl went public in order to fund growth and seize opportunities of a new market of

35.000.000
k\ Fotential clients /

. Complete business cycle through the direct issuing of loans, in order to

It Timamchiy Eimety increase independency from banks

he iy -
i B i 1
Development of the _ Development of a single mandate agents netwark
internal sales network || ([, Further development of the Prestitd brand
L -~ o
F s =

External growth s  Acquisitions of complementary competitors or intermediary networks

Strengthen the external

e e i Feinforcement of the agents netwoark thanks to staff loyalty and incentive schemes

27
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Conafi Prestito
Investment Case

HIGH GROWTH BUSINESS

LOW RISK BUSIMESS

HIGH ENTRY BARRIERS

VYERTICALLY INTEGRATED BUSINESS MODEL

MANAGEMENT EXPERTISE
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